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About the Author

Fred E. Jandt
was born of second-generation German immigrants in the multicultural south-
central region of Texas. After graduating from Texas Lutheran University and
Stephen F. Austin State University, he received his doctorate in communication
from Bowling Green State University. He has taught and been a student of
intercultural communication for more than 40 years, developing his experience
through travel and international training and research projects.
While professor of communication at the College at Brockport, State
University of New York, his reputation as a teacher led to his appointment as
SUNY’s first director of faculty development. He has retired as dean of the
Palm Desert Campus and professor of communication at California State
University, San Bernardino, where he was named Outstanding Professor. He
has also been a visiting professor at Victoria University of Wellington, in New
Zealand.
He has extensive experience in the areas of intercultural and international
communication, negotiation, mediation, and conflict management. He was one
of the first scholars to introduce the study of conflict to the communication
discipline, with his text Conflict Resolution Through Communication (1973).
He subsequently published many other titles in this area, including the
successful trade books Win-Win Negotiating: Turning Conflict Into
Agreement (1985), which has been translated into eight languages, and a
casebook on international conflict management, Constructive Conflict
Management: Asia-Pacific Cases (1996) with Paul B. Pedersen. For several
years, he conducted the training workshop “Managing Conflict Productively”
for major corporations and government agencies throughout the United States.
Jandt continues to train volunteers learning to become mediators in the
California justice system.
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Why Study Intercultural Communication?

The challenges of intercultural communication are global. To live, work, and play
in an increasingly interconnected and interdependent world we all need to
communicate effectively with people of diverse cultural backgrounds. The aim of
this book is to equip students with the knowledge and the skills to be competent and
confident intercultural communicators. Chapter by chapter the book guides students
through key concepts and helps readers to connect intercultural competence to their
own life experiences in order to increase understanding.

The core objectives of this eighth edition have not changed: to promote the skills of
intercultural competence by developing an understanding of cultures to better
appreciate the opportunities and challenges each culture presents to its people,
developing a better understanding of how others became who they are, becoming
less threatened by those of different backgrounds, and becoming better able to
select and perform communication behaviors appropriate to various settings.

This book will help students become effective intercultural communicators by
developing the following skills and knowledge:

Expanding your range of verbal and nonverbal communication skills
Becoming able to communicate effectively in unfamiliar settings
Recognizing the influence your own culture has had on the way in which you
view yourself

Expanding your knowledge of the ways of other cultures
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New to the Eighth Edition

This edition is the most extensive revision of any previous edition. The goal is that
students using this book will find it interesting, useful, and visually engaging. The
major regulators of human life—religion, nation, class, gender, race, and
civilization—are the core themes that run throughout the book. Chapter content is
up-to-date with current international developments and communication challenges.
Each chapter also includes materials on social media as well as extensive new
examples from recent international events and growing concern worldwide, over
immigration and nation-state identity. Students will also find more global examples
from Africa and Arab states, including the spread of Kiswahili, the Arab Spring
uprisings, and growing Muslim immigration to Europe.

Other major additions include the following:

e New Focus on SKkills boxes challenge students to apply the key concepts they
have learned in each chapter to a “real life” intercultural communication
scenario.

e New Focus on Technology boxes explore contemporary examples of
intercultural communication on the Internet, social media, and mobile devices.

e New case studies of specific cultures connect key concepts to real world
examples.

e New Learning Objectives at the start of each chapter identify what students
can expect to know or be able to do after engaging with the chapter material.

e New charts, graphics, and photos convey information in a visually engaging
way.

e New maps help readers better understand the geographical and cultural
locales discussed.
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Trademark Features

Many of the most successful features from previous editions, those that really
enhance student engagement and learning, are still here, updated for the new
edition. These trademark features include the following:

Focus on Theory boxes call students’ attention to communication theories.
Focus on Culture boxes help students understand cultural practices within
their own and other cultures.

Global Voices boxes use brief, provocative quotes to introduce students to a
range of perspectives on global intercultural communication.

Discussion Questions to spark in-class conversation and encourage students
to reflect critically on what they have learned in each chapter.

Glossary with Key Terms highlighted in each chapter.

Suggested Readings at the end of each chapter that connect the chapter to
resources in Intercultural Communication: A Global Reader, which may be
used alongside this text.

24



Teaching and Learning Ancillaries

Additional ancillary materials further support and enhance the learning goals of this
edition.

®SAGE edge”

http://edge.sagepub.com/jandt8e

SAGE edge offers a robust online environment featuring an impressive array of
tools and resources for review, study, and further exploration, keeping both
instructors and students on the cutting edge of teaching and learning. SAGE edge
content is open access and available on demand. Learning and teaching has never
been easier!

SAGE edge for students helps improve performance, enhance learning, and offers
a personalized approach to coursework in an easy-to-use environment.

e An online action plan includes tips and feedback on progress through the
course and materials, which allows students to individualize their learning
experience.

e Chapter-specific learning objectives reinforce the most important material.

e Mobile-friendly practice quizzes allow for independent assessment by
students of their mastery of course material.

e Mobile-friendly eFlashcards strengthen understanding of key terms and
concepts.

e Web exercises that both instructors and students will find useful, as well as
current web resources and creative activities, extend and reinforce learning.

¢ Video and multimedia, including carefully selected chapter-by-chapter video
and multimedia content, enhance classroom-based explorations of key topics.

e General resource links direct students to additional resources for further
research on important topics.

e EXCLUSIVE! Access is provided to full-text SAGE journal articles that
have been carefully selected to support and expand on the concepts presented
in each chapter.

SAGE edge for instructors supports your teaching by making it easy to integrate
quality content and create a rich learning environment for students.

e Test banks provide a diverse range of prewritten options as well as the
opportunity to edit any question and/or insert your own personalized questions
to effectively assess students’ progress and understanding. Also available in
Diploma software.
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Editable, chapter-specific PowerPoint® slides offer complete flexibility for
creating a multimedia presentation for your course.

Lecture notes summarize key concepts on a chapter-by-chapter basis to help
with preparation for lectures and class discussions.

Sample course syllabi for semester, quarter, and online courses provide
suggested models for structuring your course structure.

Chapter-specific discussion questions help launch conversation by prompting
students to engage with the material and by reinforcing important content.
Chapter activities for individual or group projects provide lively and
stimulating ideas for use in and out of class to reinforce active learning.

Web exercises that both instructors and students will find useful, as well as
current web resources and creative activities, extend and reinforce learning.
Media links, including carefully selected chapter-by-chapter video and
multimedia content, enhance classroom-based explorations of key topics.
EXCLUSIVE! Access is provided to full-text SAGE journal articles that
have been carefully selected to support and expand on the concepts presented
in each chapter.

A common course cartridge includes all of the instructor resources and
assessment material from the student study site, making it easy for instructors
to upload and use these materials in learning management systems such as

Blackboard™, Angel®, Moodle™, Canvas, and Desire2Learn™.
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A Few Words From the Author

When a student asks “What is this class about?”” I have two answers. If it’s a short
hallway conversation I say something like “to learn to become a more effective
communicator with peoples of diverse cultural backgrounds.” If we have time for a
sit-down discussion, I start by talking about identities—the identities each of us
accepts to be known by in the world. We then discuss what goes with that identity
—everything from what we wear, the language we speak, and the values we use to
guide our behavior. It then becomes obvious that diverse identities can be at the
root of many communication barriers. At this point students see the broader
challenges and raise the issues of immigration, treatment of women, clash of
religions and terrorism, corporate influence over local cultures, and countries
exerting unwelcome influence over other countries.

What can I do then to support the student exploring this topic? What I strive to do is
to provide information that is balanced and up-to-date presented in a manner that is
accessible and interesting. It has been my objective from the first edition of this
book to make it readable, interesting, and thought provoking and at the same time
flexible enough to support individual instructor’s approach to the content theories.

It has been my pleasure to have worked with thousands of students face-to-face and
online through the years. I consider this book’s readers part of that group and have
received many emails from readers as we continue the dialogue. I’ve used those
questions and comments to improve each edition. Thank you for reading this book
and for participating in this learning community to appreciate and to become more
effective in intercultural encounters.
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